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“70% of my Google Shopping traffic
bounces straight out the door!”

Foundlt! product optimiser is a big data marketing platform that automatically optimises your product
landing pages on desktop and mobile for shopper intent, in order to reduce bounce rates, increase
product engagement, and grow conversion rates by as much as 50% in competitive channels like Google

Shopping.
Read on to learn why you need it, and how it works
Where do shoppers
. start their journey on
Traffic from Google Shopping, gets the retailer websites ?
poorest first impression of your website! Home Page: 21%

Thanks to Google shopping, as many as 1/3 of shoppers begin
their journey at the product page. Sadly though, as many as
70% of them bounce straight out.

OthoS Product page: 36%
Worse still, these fickle shoppers tend to view less than 4 page: 8%
2-3 pages of the site, before dropping out and heading back
to Google to continue their shopping journey with another
retailer.
The reason is simple!
Shoppers entering your site from Google
Shopping are still looking for a range and
choice of product. :
Retailers across the S'hopperz e(r;tterlng
Bu'g they are often boxgd in by product pages % fgg:nmbegﬁﬁcsf f;tees x::flepé?ess thF;an9§’
which are not well designed as entry points, so of between 60 to * pages before
lack the options that allow a shopper to broaden Av bounce rate ~ 76%! Av page views  dropping out!

their view of your range in a way that’s relevant

to their intent.
Average shopper engagement stats for Google shopping - April 2017

Shoppers want choice. But that’s not what they get!

Google shopping visitors are from searches focused on finding a type, group or category of products. This means a
large volume of motivated but broadly focused shoppers, are pushed down into very specific product pages, where
many shoppers first instinct is to seek more of the same or similar items.

But these pages often lack the necessary navigation options to help shoppers drill back up, and are poorly equipped to
determine and service the intent of a shopper who has just materialized and wants options!
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Relevant products are presented against This means product pages receive traffic But with only a handful of limited

a very broad spectrum of high level from search terms that represent a far navigation options, shoppers are

searches across the Google network. higher degree of intent than the product unable to easily find more of the
can serve. same, and so they bounce!




FoundlIt! gives shoppers relevant choice when they need it most!

Foundlt’s ‘next step navigation’ gives shoppers the options they need to help them expand their view and explore
the ranges they came in looking for.

It works by dynamically creating relevant navigation options, that are tailored to the intent of the shoppers arriving at
the page. This allows them to explore your range, makes them more likely to engage, less likely to bounce, and in-
creases your chance of making a sale.
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